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Methodology

Google commissioned Ipsos OTX MediaCT, an independent market research company, to
conduct research to gain insight into the behavior of US Hispanics when using the internet,
specifically among the three different segments of Spanish Dominant, English Dominant and
Bilingual US Hispanics.

To address these objectives, OTX conducted Attitude & Usage survey among these groups.

All qualified respondents were US residents age 18+, internet users and have purchased at
least one of the following in the next 6 months:

« Auto
* Retall
« Tech
- CPG

Each respondent was assigned into one of the product categories they qualified for and
answered a subset of questions specific to their category purchase.

Interviews were conducted in October, 2010 yielding a total sample of 4,117 respondents.
On average, the survey took approximately 20 minutes to complete.
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The Four Truths About Hispanics...

think
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Hispanics are
High Speed

Hispanics are

Social Media
Shoppers

Hispanics
Maximize
Mobile Media

Online is Hispanics’

GPS to the Store
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The Four Truths About Hispanics...

Hispanics devour digital media over high
speed connections. Be culturally relevant

Hispanics are = .
1 P across all digital mediums.

High Speed

Video drives online and offline
purchases. Leverage YouTube, the
largest online video inventory, to reach

Hispanics are
2 Social Media

Shoppers this demographic.
: : Hispanics over-index on smartphone
Hlsp_an_lcs adoption. Join the conversation when
3 Maximize they are on the go and searching
Mobile Media locally.

Online advertising drives both in store
and online transactions. Think digital first
when you define your marketing

4 Online is Hispanics’
strategy.

GPS to the Store
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GO 816 Google Confidential and Proprietary 4




Truth #1:
Hispanics are

High Speed
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No More Digital Divide...

6%

of Hispanics online
have broadband

Base: Total. TECH2. What type of Internet connection(s) do you have in your home? Google Confidential and Proprietary g
A box (letter) indicates significant difference from comparative group(s) at 95% confidence.



...and Rely on the Internet

8%0

Use the internet as
a Primary Source
of Information

Source: Google US Hispanics 2010, Octob‘" if),‘bTX. -
USH4. Now we'd like to get a sense of how her information. Please select all the-sources you use to learn about §
or s&yic_:es_t at yo hase. A box indicates significant@ifference from comparative group(s) at 95% confidence.
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Search and Video Drive Media Usage

4%

of US Hispanics typically use
Search Engines for Information

B 3

®
t h I n k Source: Google US Hispanics 2010, October 2010, OTX.
Base: Total. Q4. Now we’d like to get a sense of how you gather information online. Please select all the online sources of
GO le information you typically use. A box indicates significant difference from comparative group(s) at 95% confidence.
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US Hispanics Are Google Users

9 30/ of US Hispanics use Google
O as their primary search engine

=il e =aiije =aiije =ailj¢ =aij¢
=ailje =aiije =aiije =aije =ailj¢
=ailje =aiije =aiije =aiije =ailj¢
=aije =aiije =aiije =aije¢ =ailj¢
=il e =aiije =aiije =ailj¢ =aij¢
=ailje =aiije =aiije =ailje¢ =aij¢
=il e =aiije =aiije =aiije =aij¢
=ailje =aiije =aiije =aiije =aij¢
=ailje =aiije =aiije =aiije =ailj¢
=ailje =aiije =aiije =aije¢ =ailj¢
=ailje =aiije =aije =aije¢ =ailj¢
=ailje =aiije =aiije =ailje¢ =aij¢
=ailje =aiije =aiije =ailje =aij¢
=ailje =aiije =aiije =aiije =aij¢
=2ile ==iije =aiije =aiije =aij¢
=2ile ==iije =aiije =aije =aij¢
=2lle =ailje =aije =2l e =2l ¢
=2ille =siilje =ail e =aije =al¢
=2ille =aiilje =ail e =aije =al¢
=2ille =aiilje =aiije =aiije =ailj¢
=2ile ==iije =aiije =aiije =aillj¢

M Source: Google US Hispanics 2010, October 2010, OTX
I n Base: Search Engine Users. Which of the following search engines do you use to gather information online? / A box (letter)
G l indicates significant difference from comparative group(s) at 95% confidence.
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Search Prompts Action

38%

earch introduced
a product | didn’t
ow about”

earch helped
e learn more”

Search prompted me to

prompted Ime to a
visit a retailer” talk to others

O

M Source: Google US Hispanics 2010, October 2010, OTX.
I n Q5. How have each of the following online sources helped you as you researched and gathered information in the past?

A box indicates significant difference from comparative group(s) at 95% confidence.

with Google
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“Search provided
48 % information that helped

me make a decision”
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Search Generates Distinct Online & Offline
Action for US Hispanic Advertisers

Online Actions

Visited a specific"'-‘_.‘..._‘
brand’s website

Made a purchase online

Talked to others about
something learned from search

Visited an online video website 38%

Visited a social networking site ~ 48% il

tI I .
I Irx Source: Google US Hispanics 2010, October 2010, OTX
GO 8[@ Base: Search Engine Users. S9. As a result of having used a search engine, which of the following actions have you taken? ) ) )
Please select all that apply. A box indicates significant difference from comparative group(s) at 95% confidence. Google Confidential and Proprietary 11



Search Generates Distinct Online & Offline
Action for US Hispanic Advertisers

Offline Actions

/ Visited a Retailer

Made a purchase in-store

Recommended a brand,
product or service to others

E 29% Looked for more information offline

thi
l JLLAN Source: Google US Hispanics 2010, October 2010, OTX
GO 8[@ Base: Search Engine Users. S9. As a result of having used a search engine, which of the following actions have you taken?

Please select all that apply. A box indicates significant difference from comparative group(s) at 95% confidence. Google Confidential and Proprietary
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TV Is an Effective Trigger to Search

of Hispanics have used a search
engine to find more information
on something seen on TV

tource !oo KS Hispanics 2010, October 2010, OTX

Base |ne Users
S5. Have you ver used a search engine to find more information on something that you ...
A box (letter) indicates significant difference from comparative group(s) at 95% confidence.
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Truth #2;
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Hispanics Visit Video Sites more Often

64% of Hispanics visit video sharing sites

N \\‘}

“;’/‘J’A”l‘

o
¥ EES \

th- k VS. 50% of the general population
I n Source: Google US Hispanics 2010, October 2010, OTX

GO Sle Base: Visit online video sites V1. Earlier you mentioned that you visit online video sites to gather information. ) . )
Which of the following online video sites do you visit? Google Confidential and Proprietary
A box (letter) indicates significant difference from comparative group(s) at 95% confidence.

15



Hispanics Watch a Variety of Videos Online &
Engage with Longer Form Content

US Hispanics watch a significant amount of
professionally produced videos

6/%

movie clips & trailers

44%

technology related videos

. Over 30%

product reviews; beauty and
fashion videos; health related
videos

@Source: Google US Hispanics 2010, October 2010, O
gBase: Visit online video sites V2. In general, which @t
B videos do you typically watch on the Internet? PleaS@isé
4 Albox indicates significant difference from comparatiiié o
#195% confidence. J
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Video Is a Social Activity

57% of Hispanics
share videos

Hispanics read comments
on videos

as often as the

general population but are
more likely to leave
comments

Source: G

Base: Visit

V3. Which o online video sites, if any? Please select all that apply.
A box indicates sig ant d ence from comparative group(s) at 95% confidence.
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YouTube Consumption

4%

Source: Google US Hispanics 2010, October 2010, OTX . H -
Rase: Vst onine video Ses | e of US Hispanics who watch online
V1. Earlier you mentioned that you visit online video sites to gather information.

Which of the following online video sites do you visit? VI d eo VISIt YO uTu be

A box (letter) indicates significant difference from comparative group(s) at 95%
confidence.
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Video Provides a Wealth of Relevant
Product Information

When _
Hispanics view

8 mm.xoozle com.cooxlesardn

videos while i
shopping,

consider |
product |
reviews and |
ratings.

o Source: Google l;,iS Hispanics 2010~Octq

t I n Base: Visit onlinefvideo sites (& have taki ¥a result)
V5. Which types of online videos have you \ ile shopping or making purchasing decisiong

Go 8[@ select all that apply

A box |nd|cates/r‘5|gn|f|cant difference from compa
i
i

B

ve group(s) at 95% confidence.
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Video Drives Purchases Online and Offline

419%

of Hispanics watching video
leads to a purchase online...

33%

made a purchase in-store

ober 2010, OTX

action as a result)

viewed while shopping or making purchasing
bx indicates significant difference from

s lm omparative g
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Tru.th#B: . _ .
Hispanics Maximize
Mobile Media
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Hispanics Maximize Mobile Media

9 3% of US Hispanics use a mobile phone regularly

Source: Google US Hispanics 2010, October 2010, OTX

Base: Total M1. Which of the following types of mobile phones, if any, do you use regularly? . ) )
Google Confidential and Proprietary 22



Most Hispanics Have ‘Contract Plans’

87% .

U.S. Hispanics who
use mobile phones
have ‘contract plans’

with only 8% optlng
for pre- pald —
alternatives=="

L

Source: Google US Hispanics 2010, October2010, OTX =
Base: Use smartphone regularly M3. Which of the following best descrlbes the type of service . . .
you have on your smartphone? A box (letter) indicates significant difference from comparative group(s) at 95% confidence. —sechs CRTIOURAIELEGC B REry 23



Hispanics Maximize Mobile Media

Hispanics are

significantly
more likely
to have a smartphone
than the general
population. 45% of
USH vs. 34% of Gen
Pop

[ ]
Source: Google US Hispanics 2010, October 2010, OTX
I n Base: Total. M1. Which of the following types of mobile phones, if any, do you use regularly?

Google

Google Confidential and Proprietary 24



Search Dominates
Smartphone Usage

0%

of Hispanics use their
smartphones to search
making search engines
the most popular
websites visited

by Hispanics on
smartphones.

think

Google

Source: Google US Hispanics 2010, OctOwe

Base: Use smartphone regularly

M4. How often do you use your smartphone to access the Internet?
A letter indicates significant difference from comparative group(s) at 95% conficieng

GO SIC Web |mages Local Mews more v @

The Dilemma
1hr 58min - Rated PG-13 - Comedy - Trailer - IMDb - : i

True Grit
1hr 50min - Rated PG-13 - Drama/\\estem - Trailer - IMDb -

10:20am 120 4:20 7.20 10:-10pm
The Green Horn
Thr 48min - Rated PG-13 - Action/Adventure/Suspense/Thrille

11:15pm

No Strings Attached
1hr 50min - Rated R - Comedy/Romance - Trailer - IMDb -

11-10am 150 4:30 7-15 10:00pm

Litle Fockers

1hr 38min - Rated PG-13 - Comedy - Trailer - IMDb - © #rvrvry
10:00am 12.40 3:30 510 240 11:10pm
Black Swan

1hr 50min - Rated R - Drama/Suspense/Thriller - Trailer - IMD|

11:30am 215 5:00 745 10:30pm

menu
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Mobile is Already an Important Component
of the Purchase Funnel

GO SIC Shopping Local News more v @

e $3,655 online
-i FAR R 31 oniows

Over 40%

of Hispanics are
comparing prices and
locating retailers via
their smartphones.

Source: Google US Hlspanlcs 2010

—Base: Use smartphone regularly. S 2 ) ) )
“M10: I%F“ of the following $ if, any have you used your smartphone to do your shopping in the past? Google Confidential and Proprietary 26

Im}j({;j( es 5|g |f| avrht‘dlﬁéW k)qe from comparative group(s) at 95% confidence.



Truth #4:
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3%

of Hispanics use
Search Engines
to shop for and
gather info

on products.

Source: Google US Hispanics 2010, October 2010, OTX
Base: Use internet to gather retail-specific info :

C2. Please select all of the online sources you used to shop for and gather
information on <product>. A box indicates significant dlffe nce from
comparative group(s) at 95% confidence.
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Action Taken as a Result of Online Ads

61% of Hispanics made a purchase in-store as a result of
seeing online advertisements while researching products...

HOME ABOUT US SERVICES SOLUTIONS PARTNERS CONTACTS

think ...22% more than the general population

Source: Google US Hispanics 2010, October 2010, OTX
GO 16 Base: Recall seeing/hearing any ads
8 C7. And, which of the following actions, if any, have you taken as a result of seeing or hearing any Google Confidential and Proprietary 29
advertisements while gathering information for <product>?



The Four Truths About Hispanics...

Hispanics devour digital media over high
speed connections. Be culturally relevant

1 Hispanics are across all digital mediums.

High Speed

Video drives online and offline purchases.
Leverage YouTube, the largest online
video inventory, to reach this
demographic.

Hispanics are

2 Social Media
Shoppers

Hispanics over-index on smartphone
adoption. Join the conversation when
they are on the go and searching
locally.

Hispanics
3 Maximize
Mobile Media

Online advertising drives both in store
and online transactions. Think digital first
when you define your marketing strategy.

Online is
4 Hispanics’ GPS
to the Store

think
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Like what you learned?
Find more studies and data at

thinkinsights

with Google
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