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What weoOre seeing this hi

1 Early shopper gets the gifts

7 The connected consumer

3 New, hot products
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Early Shopper Gets the Gifts




Holiday starts early. As of October 5. ..

a7l 497 77%

holiday purchases Have yet to complete

Have started holiday their holiday shopping

researching/shopping

thinkholiday

Go 8[6 Google Confidential and Proprietary 3 l




Shoppers want to beat the rush

Why have you started your shopping/researching?

Want to get ahead of

the rush 50%

| like to shop early 48%

Believe | can get better
prices if | start early

Want to make sure |
can get the gift(s) | want

More deals/sales/
promotions this year

. M Source: Google/OTX Consumer Pulse Check, October 5, 2010.
I n O I ay Base: Those who have started shopping or plan to shop this holiday season (Nearly 9 out of 10 plan to shop/research)

Q: For which of the following reasons have you started your shopping or researching already? i X .
G 1 Google Confidential and Proprietary 4
O 8 (¢ /|




Black Friday searches come early. . .
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And show impact of Christmas in July

CHRiSTMAaS BACK IN BLACK FRIDAY
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The smart way to SAVE ' i rstmas Bonus IS Back

q&:r the Holidays!
»

EARN A
BONUS
.

PR 1 i 1f #T
“ JChrnstmasl.aneusHere% =¥ T

N The Best Deals for Christmas II II II '! II H:l |

5 Months Early [T

thlGnkhollday I E | i
oogle .




Shoppers accustomed to holiday offers

Likely To Take Advantage Of Offers and Promotions

Price discounts or sales 87%
89%
Free shipping 73%
75%
Purchase incentives 69%
68%
Coupons 68%
67%
61%
Rebates 58%
56%
2008
53%
Gift sets or com plemelntary 51% = 2009
items
49% 2010
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Q: In general, how likely are you to take advantage of the following holiday offers and promotions during the upcoming Holiday Season?




The Connected Consumer




Ecommerce growth outpaces the store

Quarterly Growth Rates for Online & In-Store Retail Sales

15%
14%
13%
9%
5%
3%
2%
1%
Q4 '09 Q1'10 Q2'10 Q3'10 Q4 '09 Q1'10 Q2'10 Q3'10
eCommerce QoQ Growth In-Store Retail QoQ Growth
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Online is key throughout the shopping cycle

E 42% research online and
then buy online

5 1% research online and

then buy in-store

E 32% research online, visit store,
then buy online
 ———\
> E 1 6% visit store, and then
buy online
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Tuesday -
Wednesday

Index of U.S. Online Retail Sales in December
Tuesday

Tuesday
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Early weekdays are strong for e-commerce
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Key eCommerce days 2010

Projected November & December 2010 eCommerce Sales (in $M)

Mon Tue Wed Thu Fri Sat Sun
Nov 22 23 24 25 26 27 28
$485 $852
BIaCk C0OCC OO LU U L UUI000000 >
Friday Thanksgiving Weekend
29 30 Dec 1 2 3 4 5
$775 =
Cyber $1,003
Monday
6 7 8 9 10 11 12

$1,054 $991 $973 $939

13 14 15 16 17 18 19
$1,095
$061 | $1,052 $1,019 [ERaacKENI_ $1,029
Tuesday Shipping Day Weekend Before Chrlstmas
20 21 22 23 24 25 26
$851 $783
thinkholiday N

Go 816 e: MasterCard Spending Pulse. Google Confidential and Proprietary 12 N



And looking forward to post-holiday sales

64%

plan to shop
post-holiday
sales
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Consumers are shopping in big box stores

% of all Retail conversions as of week of 10/11/2010

Home Furnishings; 2% ® Toys; 1%
Consumer

Electronics; 6% '-

Dept Stores /
Mass
Merchants;
69%

Apparel; 22%
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Mobile links shoppers to products and stores

How Smartphone Users Plan To Shop With
Their Phones This Holiday Season

Comepare prices 52%

Read reviews

40%
38%

Look for promotions or coupons

37%

34%

Locate a retailer I'm interested in purchasing from

Search a store's inventory or availability of an item

Purchase an item 23%

thinkholiday
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80% of smartphone users likely to use apps

e )
% of smartphone users that
plan to download/use apps
this holiday
Extremely likely 22%
Very likely 26%
Somewnhat likely 30%
Not very likely 17%
Not at all likely 4%
N _
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Rising product searches: tech

Consumer
Electronics
&
Accessories

Computers

&
Accessories

Mobile
Phones
&
Accessories

M Ipod touch 4g
Ipod nano 5th

M Ipod touch 32gb

M Slingbox hd

Q( Slingbox pro
Kindle

Q( Apple TV
Philips 32pfl3504d 720p
M Vizio xvt553sv
M Xbox 360 250gb
Q( Tivo hd
Blu ray burner

Qr Archos 101

Asus 1215n
M lomega zip drive
M HP pavilion desktop
Q( Dell optiplex

Dell ultrasharp

M Android tablet
Dell latitude d620
M Inspiron 1525
M Macbook pro battery
Q( Flat panel monitor
Compact flash memory

Q( Samsung fascinate
Samsung galaxy tab

M LG chocolate touch

M Samsung seek

Q( HTC incredible battery

Iphone 4 white

Q( Boost mobile
HTC gl

M Virgin mobile mifi

Q( Nokia c6
Metro pcs phones
Nextel phones

www.google.com/insights/search QKD

thinkholiday o %
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Source: Google insights, rising product searches September 2010. Consumer electronics, laptops and mobile phones.
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Rising product searches: retall

i Homecoming dresses

Qf Black dresses

Ap parel ! Snow boots Corset

Clothing v Moccasins " North face triclimate

Labels & v/ Sequin dress ¥ hoodies

T-Shirts i Uggs o Lucky brand jeans

Winter boots Gucci shoes
Qr Nerf stampede M Nerf guns
_ Lego nxt Power wheels Barbie

Toys & Video v Science kits v/ Snuggie

Games

Gems &
Jewelry
&
Watches

M Dollhouse furniture
Q( Jumperoo

Kidkraft kitchen

M Playstation move
Qr Halo reach xbox

Dead rising

M David Yurman
Zales

M Atomic watch

M Leather gloves

Q( Sling bag
Breitling watch

Q( Crossbody bag
M Guess watch

M Swiss legend
Q( Automatic watches
M Briefcase

Citizen eco drive

www.google.com/insights/search Q
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Source: Google ir%ights, rising product searches September 2010. Apparel, Clothing Labels, T-Shirts, Toys, Video Games, Gems & Jewelry, Watches
categories.




What are the newest fashions?

JEGGINGS

\ACE  ANKLE
TRM  BOOTS
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Who will receive the most gifts?

Friends

6gifts for omardfd s for okgi 88 f orpg f

3X 22X 2X

6gi fts forowgomésdfor pagrénssbdborf f
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